






In a recent broadcast on National Public Radio, a 
communications expert made a truly startling statement.  
He said that the average American will be exposed to 
more messages in a single day than a person of 100 
years ago would receive in a lifetime.















. . . is a decision-making shortcut

. . . is often all the information you 
need  to make a decision

. . . must present consumers with a consistent 
vision - an integrated personality





A A ProductProduct is what you sell is what you sell --

A A BrandBrand is who you are.is who you are.



Brand EquityBrand Equity

A set of beliefs 
about a brand 

that can help or 
hinder brand 

selection



The Power of BrandThe Power of BrandThe Power of Brand

Apple = Liberty regainedApple = Liberty regained

Pepsi = YouthfulnessPepsi = Youthfulness

Oil of Olay = Timeless BeautyOil of Olay = Timeless Beauty

Saturn = The American Competitive SpiritSaturn = The American Competitive Spirit

AT&T = The Promise of the FutureAT&T = The Promise of the Future



The Coalition of Brand Equity

estimates it costs six times more 
money to attain a new client 
than to keep a current one.
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